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Who am I ?
Professor of Entrepreneurship, at Hunter Centre for Entrepreneurship for 6 years,

Visiting Professor at Lancaster University Business School
I’ve also served as Director of Research for the Centre, and co-founded / led the
University’s Strategic Theme on Entrepreneurship and Innovation for a couple of years

Before that, I spent 20 years in Greece at ALBA Graduate School of Business, and the
American College of Greece, founding Greece’s first university Centre for
Entrepreneurship (AHEAD)

I’ve worked at Middlesex University, Aberdeen University, RGU Aberdeen and Glasgow
Caledonian University. And “visited” at the University of Limerick, and Aarhus University
And before that…real jobs. In marketing, training, and business development

I’ve been a soldier, a nanny, a driver, a deck hand, & a cook
Sometimes zoom and I have some minor issues – I apologise in advance.

Amongst the things I miss most
about Middlesex…
Being a Professor of Small
Business and Enterprise.
The Dean’s provision of vintage
sweeties at any opportunity.
And lunch in the Greyhound – I
know exactly what I’m missing
by visiting only virtually this
time.

We add our voice to a
growing critical chorus
Arguing that (academic)
entrepreneurship has
taken a wrong turn
That we’re focused on a very narrow range of
elite entrepreneurs
Their purposes, places, principles and
processes

Our manifesto runs thus…
• The hegemonic focus on the high tech, high growth, high finance
celebreneurs is wrong.
• It just is.
• It’s wrong
•
•
•
•
•
•
•
•

intellectually,
morally,
ecologically,
ontologically,
cosmologically,
teleologically,
pedagogically,
epistemologically

It matters a great deal that entrepreneurship
carries so much cultural legitimacy

And perhaps family business more so
than most forms of entrepreneurship,
symbolically

There is a toxic link between the most hegemonic forms of power globally, and the elite, mythologised
“entrepreneurship” which provides them socio-cultural legitimation.
“Entrepreneurship” has become a centralising force, a policy silver bullet, the hobby and resource
acquisition / allocation strategy of the few, at the expense of the many, the 99% of small scale
entrepreneurs.

It’s bad
for
places,
and the
planet

It’s bad
for
people

And the
pandemic
is making
it worse

We call for repositioning entrepreneurship
towards the everyday peoples and places of
the edges,

But because we are such tragic nerd geek bluestocking
swots, our approach was quite philosophical in nature.

towards purposes beyond growth,

and with principles that honour the
biosphere, and each other;
frugality, stewardship, equity, collectivity

And because we’re pretentious blue
stockings…there’s some poetry in there too
It’s a way to highlight our very passionate commitment to interrogate
“the sins that in me the world shall commit,
my words, when they speak me,
my thoughts when they think me”
(Louis MacNeice, Prayer before Birth)

What then shall we do?
Let’s start by asking what
entrepreneurship is FOR?

What is entrepreneurship FOR?
• David Audretsch recently argued, in a Hunter Centre seminar, that
entrepreneurship is long linked with compelling socio-economic
problems.
• In the 80s, it was the depredations of mass unemployment, as
manufacturing died, that we were trying to tackle with entrepreneurship
• “Over the years, entrepreneurship has been linked to a myriad of the most
pressing and compelling topics and themes of its day, ranging from job
generation (Birch, 1981; Storey, 1984), to innovation (Lerner, 2012), economic
growth and productivity (Foster et al., 2008), social goals (Saebi et al., 2019), and
the inclusion of socially and economically excluded people and communities
(Hughes et al., 2012)”

• What is entrepreneurship for now?
• Which compelling socio-economic problems are we spending our time,
knowledge, principles and careers on?
• (Next question: are these really the most compelling issues facing our
communities and contexts?)
• Audretsch, D.B. and Moog, P., 2020. Democracy and
entrepreneurship. Entrepreneurship Theory and Practice, p.1042258720943307.

“What is a re-positioned
entrepreneurship for?”
I have absolutely no intention of doing all the work
this morning, so I’d like you all to go to Menti.com,
use code XX XX XX
And give me three words or short phrases which
express what you think a re-positioned
entrepreneurship might be for.
(Let’s co-create our repositioned teleology)

This is what our Middlesex
workshop co-created

So which people should we
be studying?
Teaching to, for and about?
Writing policy for?
Creating role models out of?
Learning from?

The critical chorus
extends beyond
academia, too

Visioning Exercise
Who ARE these overlooked entrepreneurs?
Diverse, heterogenous, numerous
Your task (in small groups):
Draw us an annotated image of who an everyday
entrepreneur of the edges is (should be , could be)
You can draw together on the zoom whiteboard, or by hand
or online in any other mode which works for you

Which new knowledges can we co-create
with these peoples, in their places?

From people to places…
WHERE are these peoples?
Which edges of our worlds can we move to, to be with them?

Peoples of the Marginal Places
• The peoples of the margins not only have a greater need for
entrepreneuring, given their resource paucity, but also perhaps a more
intrinsic connection with the process.
• Consider the entrepreneuredness (potential for change) of the other, as of
the margins; the migrant, the firm that is also family, the ethnic, the micro,
the high tech geek, the Puritan, the woman, the adult with ADHD, even
Kets de Vries’ “personality at the crossroads”.
• In each example we see liminality, edging dominant fields and probably
characterised by tensions and instability.
• These are people on the edges, socially, economically, racially, ethnically,
psychologically, cognitively.
• Moreover, these zones are where the in-between is most accessible; this
entrepreneurial space is ripe for change.

Where is entrepreneurship?
• It’s the liminal places, the edges, the in-betweens
• In the magical, interstitial spaces where fields, boundaries overlap
•
•
•
•

It’s on the coasts where we first ventured, sustained and exploited
It’s along the riverbanks
It’s between the woods and the water
The places and spaces where two ecosystems overlap, ebb and flow, merge
and tussle is called an ecotone, and ecotones offer all species an ever
changing abundance of resources found nowhere else…
• as has long been known to ecologists, biologists, geologists, coastal historians,
coastal sociologists (sigh)

A bit more formally…
• Entrepreneurship is enacted in contexts as diverse as humanity and
practised within social sites of human interaction (Steyaert and Katz,
2004).
• It happens in the everyday micro-practices of people’s lives as they
connect (Dodd et al, 2016).
• It materialises as exchanges within fields and institutions,
communities, ventures, sectors, clusters, networks, localities, regions,
or states (Welter et al, 2019).
• All of these places, and spaces, and times, experience entrepreneurial
new forms. All, too, have something interesting to teach us about
entrepreneurship.

How does this link to your
co-created teleology?
What did we decide
entrepreneurship is FOR?

The Di Chiacca family are
rebuilding an entire
village community,
around sustainable
farming and tourism

THAT’s our place
NOT at the centre, not at the heart of fields & institutions & universities.
On the edges. Sustaining the edges, and their biospheres.
NOT growing the centres.
We have become the very problem we were meant to solve.

What then shall we do?
• You can find some of our ideas in the paper…
•
•
•
•
•
•

An ethos of frugality, and an epistemology of phronesis
Stewardship and sustainability, not growth
Teaching with through and for the everyday peoples and places
Just saying no.
Looking to the biosphere; eg: the coasts, waters, seas and rivers
De-centralising entrepreneurship within universities

• What about you? What do YOU profess?

A small advert…
(Once a marketer, always a marketer)

You might also like to respond to this call for papers, for our friend Ged
McElwee, outgoing editor of IJEI. …

We get by with a little help from
our friends – the Critical Chorus
Some selected highlights – none of our other papers are listed here, but we’re not
hard to find.

Aldrich, H.E. and Ruef, M. (2018). Unicorns, gazelles, and other distractions on the way to understanding real entrepreneurship in the United States. Academy
of Management Perspectives, 32(4), pp.458-472.
Baker, T. and Nelson, R.E. (2005). Creating something from nothing: Resource construction through entrepreneurial bricolage. Administrative science
quarterly, 50(3), pp.329-366.
Bill, F., Jansson, A. and Olaison, L. (2010). The spectacle of entrepreneurship: a duality of flamboyance and activity. De) mobilizing the Entrepreneurial
Discourse: Exploring Entrepreneurial Thinking and Action, Edward Elgar, Cheltanham, pp.158-175.
Bizri, R.M., 2017. Refugee-entrepreneurship: A social capital perspective. Entrepreneurship & Regional Development, 29(9-10), pp.847-868.
Carter, S., Kuhl, A., Marlow, S. and Mwaura, S., 2017. Households as a site of entrepreneurial activity. Foundations and Trends in Entrepreneurship, 13(2),
pp.81-190.
Champenois, C., Lefebvre, V. and Ronteau, S. (2020). Entrepreneurship as practice: systematic literature review of a nascent field. Entrepreneurship and
Regional Development, 32(3-4), pp.281-312.
Chia, R. (1999). A ‘rhizomic’model of organizational change and transformation: Perspective from a metaphysics of change. British journal of management,
10(3), pp.209-227.
Clarke, J., Holt, R. and Blundel, R., 2014. Re-imagining the growth process:(co)-evolving metaphorical representations of entrepreneurial
growth. Entrepreneurship & Regional Development, 26(3-4), pp.234-256.
Crockett, C. (2005). The cultural paradigm of virtue. Journal of Business Ethics, 62(2), 191-208.
Dimo, D., Schaefer, R. and Pistrui, J. (2020). Look Who Is Talking … and Who Is Listening: Finding an Integrative “We” Voice in Entrepreneurial Scholarship,
Entrepreneurship Theory and Practice, doi.org/10.1177/1042258720914507
Fayolle, A., Ramoglou, S., Karatas-Ozkan, M. and Nicolopoulou, K. eds. (2018). Philosophical reflexivity and entrepreneurship research: New directions in
scholarship. Routledge.
Gartner, W.B. (2001). Is there an elephant in entrepreneurship? Blind assumptions in theory development. Entrepreneurship Theory and practice, 25(4), pp.2739.
Gartner, W.B. (2007). Entrepreneurial narrative and a science of the imagination. Journal of Business Venturing, 22(5), pp.613-627.
Gartner, W.B., Stam, E., Thompson, N. and Verduyn, K. (2016). Entrepreneurship as practice: grounding contemporary practice theory into entrepreneurship
studies, Entrepreneurship and Regional Development, 28:9-10, 813-816
Henry, E. and Pene, H., 2001. Kaupapa Maori: Locating indigenous ontology, epistemology and methodology in the academy. Organization, 8(2), pp.234-242
Hjorth, D. (2015), Sketching a philosophy of entrepreneurship, in B. Baker, F. Welter (Eds.), The Routledge Companion to Entrepreneurship, Routledge,
Abingdon (2015), pp. 41-58

Korsgaard, S., Anderson, A. and Gaddefors, J. (2016). “Entrepreneurship as re-sourcing: Towards a new image of entrepreneurship in a
time of financial, economic and sociospatial crisis”, Journal of Enterprising Communities: People and Places in the Global Economy,
Vol.10 Issue: 2, pp.178-202
Kuckertz, A. (2019). "Let's take the entrepreneurial ecosystem metaphor seriously!." Journal of Business Venturing Insights 11: e00124.
Laine, L.J. and Kibler, E. (2018). Towards a mythic process philosophy of entrepreneurship. Journal of Business Venturing Insights, 9,
pp.81-86.
MacNeice, L, 1944, Prayer before birth, Springboard Faber and Faber, London
Ramoglou, S. and Tsang, E.W. (2017). In defense of common sense in entrepreneurship theory: Beyond philosophical extremities and
linguistic abuses. Academy of Management Review, 42(4), pp.736-744.
Ramoglou, S., Gartner, W.B. and Tsang, E.W. (2020). “Who is an entrepreneur?” is (still) the wrong question. Journal of Business
Venturing Insights, 13, p.e00168.
Sklaveniti, C. and Steyaert, C. (2020). Reflecting with Pierre Bourdieu: towards a reflexive outlook for practice-based studies of
entrepreneurship. Entrepreneurship and Regional Development, 32(3-4), pp.313-333.
Sørensen, B.M. (2008). ‘Behold, I am making all things new’: The entrepreneur as savior in the age of creativity. Scandinavian Journal of
Management, 24(2), pp.85-93.
Steyaert, C. (2004). The Prosaics of Entrepreneurship. In Hjorth, D. and Steyaert, C. (ed.): Narrative and Discursive Approaches in
Entrepreneurship. Cheltenham: Edward Elgar, pp. 8-21
Steyaert, C. (2005). Entrepreneurship: in between what? On the" frontier" as a discourse of entrepreneurship research. International
Journal of Entrepreneurship and Small Business, 2(1): 2-16.
Verduijn, K., Dey, P., Tedmanson, D. and Essers, C. (2014). Emancipation and/or oppression? Conceptualizing dimensions of criticality in
entrepreneurship studies. International Journal of Entrepreneurial Behavior and Research, 20(2), pp.98-107.
Welter, F., Baker, T. and Wirsching, K. (2019). Three waves and counting: the rising tide of contextualization in entrepreneurship research.
Small Business Economics, 52(2), pp.319-330.
Welter, F., Baker, T., Audretsch, D. B., and Gartner, W. B. (2017). Everyday entrepreneurship-a call for entrepreneurship research to
embrace entrepreneurial diversity. Entrepreneurship Theory and Practice, 41(3), 311–321

In conclusion…

We call for repositioning entrepreneurship
towards the everyday peoples and places of
the edges,
towards purposes beyond growth,
and with principles that honour the
biosphere, and each other;
frugality, stewardship, equity, collectivity

• It is time to embrace the new affordances of cyberspaces’ inbetweens, and become an entrepreneurship of the many, the
everyday, the edges
• To use every drop of bandwidth at our disposal to build new networks, cocreate new knowledges, and teach new wisdoms

• This paper is an invitation, a call to arms, a manifesto.
• WE decide what to teach, and what to study, and who to teach, and
why, and how, and what for.
• We legitimate. Or not.

Let them not make me a stone
And let them not spill me
Otherwise….Kill me.

